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EU ̧ INTERIM ECONOMIC PARTNERSHIP 
AGREEMENT (EPA)



REAL BENEFITS IN TERMS OF FULL DUTY AND 
QUOTA FREE

Đ Improved Rules of Origin for garments under 

Single Transformation

Đ Improved Rules for Canned Tuna ðAutomatic 

Derogation

ĐCurrent Exports ð$ 1.45 billion comprising 

mainly of sugar, canned tuna and garments

ĐExports concentrated on UK, France, Italy



EU ̧ INTERIM  ECONOMIC PARTNERSHIP AGREEMENT (EPA)

ĐPotential exist for ð

ėRhum, pasta, dairy products (yogurt, ice cream), 

fruits and nuts, wheat and flour, biscuits, soya 

bean, coconut oil, sugar confectionary (sweets, 

chocolates), margarine, jams jellies (with exotic 

fruits), preserved vegetables, essential oil, beer 

from malt.



MARGIN  OF PREFERENCE

ĐGarments 12%

ĐCanned Tuna ð24%

ĐOther products ðAverage 6-10 %



EU ̧ INTERIM  ECONOMIC PARTNERSHIP AGREEMENT (EPA)

ĐUntapped market ɷGermany, Spain, Eastern 

European countries

ĐOngoing Development ðNegotiations of full EPA 

Đ Improved Rules of origin

ĐBetter access for services

Đ Legal security and predictability to investors



US MARKET - AGOA
Đ Duty Free Access for 6400 Products including garments, Rum, 

Jewellery, Hand Bag, Canned Tuna, Spectacles, etc.

Đ Current Exports : US Market Rs 4.3 billion ($ 137.6 million)
AGOA $ 103.1 million 

Đ Products exported �±Garments, Rhum, Fish, Spectacles
Đ Margin of Preference   : Garments 16-30%

:Canned Tuna 35%
:Others 6-10 %

Đ Existing Potential: Textiles and apparel (knitted, woven), 
special sugars, tuna, diamonds, primates; sunglasses and 
jewellery need to be explored further to increase the potential 
on the US market 


